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Out of Home revenue has grown by 4.5% YOY
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of Home Is forecast to grow 3.4% in 2017
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2016 — the biggest spenders‘in OOH
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2016 — the biggest spending categories in OOH

Entertainment ;
BT i cure Drink Telecoms Food

£160.Im @ £92.1m £90.1m £795.6m

Travel &
Transport

Cosmetics &

Motors Personal Care

Finance

£63.9m £52.1m £52.0m £42.5m

Source: Nielsen (Jan-Dec 16)



